Hi, I'm Mickey.
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Hi, I'm Mickey.

Trusted by industry leaders and startups
to get their message out there, and to keep

¢ 17 years of professional experience in gaming, high tech, and software
* Focus on social media, community engagement, corporate communications

¢ Core skills of content development, copywriting, project management,
front-end web design (HTML & CSS), game development & QA

* Specialize in leading small, agile teams with very high standards of quality

* Experienced both with large paid budgets, and with lean organic content
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Work Samples

Social Media & Brand Marketing



Social & Influencer Campaign AMD

@ “'f‘”,",”f’j‘? a °nmnxm
It’s the final week of our #JustAddWrapping #Sweepstakes! Follow the Gmgmw“h! M-t
. . directions below for a chance to win a Ryzen Threadripper 2920X and Watchtive:
*  AMD’s #JustAddWrapping campaign was on the rebound of the ke o holaysmnonetoramenbat. ‘
most recent cryptocurrency boom and resulting inventory inflation. Bl
* | was tasked with creating a holiday-themed social media
campaign to drive product awareness, feature new products, and .
generate positive conversations of high-stock AMD products. ) ‘"
* | hired an agency to film a series of product and community o : : : et ke 3 e g
Videos highlighted key hol‘iday prOdUCtS' After Writing messaging’ vsveh?:nlﬁhig:?:;:::twﬁ;ov::mgv:;ipedf(:rthehorhd.aysfmthechance‘toot\::lnus

AMD prizes!

scripts, and social announcements, | and others appeared in
shortvideo ads throughout AMD’s social media channels.

124 Reposts - 3 Quot 848 Llikes 3 Bookmarks

* |In addition to AMD-owned media, | setup a “12 Days Of Streaming”
campaign where | utilized AMD’s Red Team influencer program to
spread awareness to a wide audience and further build engagement.

) AMD Ryzen &
Part of your dally balanced breakfast Thanks for entering and best of luck,
Sonuchil

* The holiday campaign was tied together with a #JustAddWrapping
sweepstakes | administered, where users were prompted to share
photos and images of what AMD hardware they wanted the most.

the new RX500. Put it

IREE free games: The Division 2, Devil May Cry 5, and
e at AMD.com/RX590

* The campaign successfully completed full sell-through of several S
high inventory products and garnered thousands of engagements.’

|
L |
- 12 OAYSIEFREAMING q‘ Twitter @NaomiKyle Follow Me Ot


https://twitter.com/AMDRyzen/status/1071165387222347776

COVID-19 Content Development AMD 1

* During the peak of COVID-19, there was a drive for additional sales

and product awareness—despite uncertain availability, an impending 48 Ao caming 0 -
competitor launch, and the complete shutdown of AMD offices. o e BRI Sommer i 6 Comanupli BELEN
. We're letting you, our fans, decide what goes into your AMD-powered PC
° I Created a “Summer nghtS” themed contest Where users were ;orgamilng:;{otjghthe.sI:esunTmetrhniirgsb.'l"Ejebesfpart:?n([:):\tm_el'reall
o o lone, a lucky winner will receive the uild components! Details
prompted to vote on how they would build a gaming computer. below. @ -
SUMMER NIGHTS -
#AMDRedTeam
* | was able to coordinate with our hardware partners—filling the gaps T ommunity PC Buid
with components purchased online—and begin to prepare my home \’i_; o~ = S
o . b - ) 5 Hey night ow: It's your turn to put a GPU in our Summer
for a photoshoot for the products and build progression. ] e i Nt Commnity P i What our chlosand?
e o g’ Tixs A:.Ml'z‘:l W AMD Radeon RX 5700 XT

 Due to the disruptive nature of the pandemic, we were able to experiment - B A oo 55001
with timing of posts, focusing on the nighttime aesthetic, despite R et
being outside of previously-optimal times for U.S. audiences. I HE el

Choose your AMD Radeon™ Lra(\;h\(s Card
AMpA lie
o S AV AD] A7)

o : : #AMDRedTeam Community PC Build 7‘]" ',1\‘1 ' Eu:)
As we gave users a choice of budget and enthusiast level parts, : b e — g o
discussion was varied and helped spread awareness of components '__Ow M s 0 ey
that normally have low media coverage—and much higher inventory. e ¥ e

: : : . SR ICLT e

* The social campaignh ended up being AMD’s best performing to date, BRICHT e

breaking our previous record for similar sweepstakes and contests.



Data-Focused Short Form Content

*  AMD wanted to begin to showcase short-form video content on
platforms like TikTok, but wasn’t sure what content would perform best.

* | was tasked with leading the team for developing new short-form
video content and determining what content strategy works for AMD.

3+ HOURS
ON BATTERY
POWER
*  We initially developed content that jumped straight into data about

laptop usage, and initially saw poor engagement and view rates. x
When instead testing personal “amateur” style out of studio, g @
we saw an immediate improvement covering similar data or messaging. = W\ v
We were even able to apply lessons learned into creating 7 (. |

, with what | called “victory first” marketing. { '
Our traditional “speeds and feeds” style content returned, mixed with
content designed to drive audience growth, with improved results. WENDY WONG

-

!7

SROMANAGER 2
TECHNICAL PRODUGE MARKETING, AMD

Ultimately, we were able to find a niche of content that both caught
our typical AMD fans—who are more interested in numbers—and build
our audience and reach new users who haven’t considered AMD before.



https://www.tiktok.com/@amd/video/7129164451130953006
https://www.tiktok.com/@amd/video/7129906735933852974
https://www.tiktok.com/@amd/video/7130757663360634154
https://www.tiktok.com/@amd/video/7146312886892367150
https://www.tiktok.com/@amd/video/7146312886892367150

Web & Social Brand Refresh CEANY

* Certain Affinity was looking to sign additional contract work and R T
. . . . . CERTAIN
drive awareness of its availability as an AAA co-development studio. AFFINITY {EF el PR
DEVELOPMENT & PRODUCTION
* | was tasked with relaunching our online web presence including .
social media profiles, messaging style, and our aging website. —

gameplay, build

WE ARE A PROVEN AAA
DEVELOPER SPECIALIZING IN
ACTION GAMES

and make fun, exciting experiences beloved by players all over the globe.

* |worked with executive leadership to develop a new process for all
company communications, taking ownership as comms manager,
and utilized RACI matrices to build consistency in content approvals.

* My team designed and refreshed all assets related to social media
branding, including updated profile pictures, headers, and bios.

* | hired an agency and served as project manager for a complete web
redesign, focused on our reputation as a trusted AAA studio. Rewrote
all website messaging, worked with stakeholders and subject matter
experts on content, and managed iterative 6-month rollout process.

PRE-PRODUCTION

rves o promiaing and

* The new comms process reduced overlap and approval timing, and
ensured a consistent voice for the company externally and internally.

¢ The updated website drove traffic towards key messaging pages,
reducing bounce rates by 34% and increased median TOS by 81%.




Work Samples

Support & Customer Engagement



Customer Support Engagement AMD\

« AMD’s most recent product launch was marred by anecdotal
evidence of instability and product quality concerns.

* | was tasked with quantifying the concerns raised by the community, Fix Deployed
and determining the success of mitigation efforts and bug fixes. 1

* | developed a sentiment analysis report covering product keywords,
happiness, most shared content, and competitor comparison.

* | brought up and trained a QA analyst team on community interactions,

. ) . . Engagement
and assigned community managers to drive users sharing problems to Beqing
provide additional data and reproduction steps, with tracked follow up. 9

* We validated a measured increase in instability and quality concerns
raised by customers and set up an escalation pipeline to engineering. G A

* Inthe end, we not only were able to finally quantify the issues our
customers were sharing and looking for help, we found the proactive
community engagement had a marked effect on positive sentiment,
shifting the conversations more positively, as well as impacting search
results to focus on community engagement over complaints.



Facebook Platform & App Launch IIZ7ARD

ENTERTAINMENT

: - (3 mmrrLeneT b T
* Blizzard Entertainment was looking to launch its customer support

on Facebook, paired with the success of its ongoing Twitter presence. < Account compromised? We can help.

= ContactUs

* | was tasked with deploying our Facebook presence, including e
branding the platform, delivering news, and driving users to self-help.

* |worked with our Web & Mobile team to build a brand appropriate
kit for the new platform, utilizing our recently rebranded Battle.net site.

* | designed and built self-help applications, intended to drive users

to choose self-help options and resources, rather than support calls. .
\ BATTLENET ::,_

¢ Although | was somewhat familiar with web development, | taught
myself advanced HTML and CSS to build and maintain the social apps.

@ Workd of Warcraft

* Our presence on Facebook helped lead the way for the industry and
raising the level of support that customers expected. We saw an
immediate reduction in ticket volume during unexpected downtime.

* The updated application was ultimately decommissioned as Facebook
moved away from web applications, but the self-help workflow |
developed was integrated directly into the Battle.net support site.




Mickey Molac

Website:
LinkedIn:
CodePen Portfolio:
Email Me:

Resume:


https://mickey.molad.net/
https://www.linkedin.com/in/mickeymolad/
https://codepen.io/mmolad
mailto:mickeymolad@gmail.com
https://mickey.molad.net/Mickey%20Molad%20-%20Resume.pdf
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